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DEAN’S IMIESSAGE ....cuiniininenteneee et eaeeneeneaeneenstneneenetnsenennes

MOST WIRED CAMPUS ...t eee e eeeeaeeaeaenn

Voted by Yahoo! for a second consecutive year as the nation’s “Most Wired
Campus,” Carnegie Mellon keeps a step ahead with a wireless network
infrastructure that proves “less” is more.

EMERGING FrROM CHAOS:

TIMELESS SKILLS FOR INTERESTING TIMES ....cccvvvvnieeeneenannnnn..

With the job market in recovery, GSIA students and alumni sort out the
array of economic predictors with an eye on strategies for professional
and personal success.

FORWARD & FFAREWELL .....ooiiniiiiiiniieie e eeeeeeeeeeeeeeeneen

Following six years of progress, GSIA Dean Douglas Dunn retires and is
recognized for the many accomplishments that have transformed the
business school’s global competitiveness.

THE EN-WRONG SCANDAL .....oueuineteeee e eeeeeeeeeeeeeeeaaans

GSIAs:MSCF graduate students relate their computational finance train-
ing to the seemingly endless headlines regarding Enron’s mistakes, woes
and poor judgment.

SIMULATION SHOWS BETTER WAY FOR ARGENTINA................

Longtime advocates of a controlled debt restructuring strategy for
Argentina, GSIA professors Allan Meltzer and Adam Lerrick host an
unprecedented global roundtable to prove what could have been.

BUSINESS IMIODELS ...cutnitnteene et ee e ee e eeeesteaeeneenseaenaes

Alumni Ben Smith is hand-picked to help lead President Bush’s national
Transportation Security Agency, armed with skills honed at GSIA.

ANNUAL DONOR FEATURE ....oniiiiiiniiie e

Andrew would be proud...continuing the tradition exemplified by Mr.
Carnegie, GSIA alumni and benefactors uphold the school’s philanthropic
pillars of strength: world-class academic training and innovative research.
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Douglas M. Dunn global economy.

NEW TIMES,
NEW APPROACH
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Our Education Shows Its Values
The good news is that our business educa-
tion is able to stand up to the current (and
future) challenges. GSIA prides itself in giv-
ing our graduates the tools to prosper in an
uncertain world dominated by change. As

proof of our success, applications to our
MBA program are up substantially over the
same time last year. Further, recruiters are
on campus meeting with our soon-to-be
graduates. Not as many as last year, but here
and engaged.

As | sit down to write this message, it is December 11, 2001. Not exactly, in fact it is early April, and
we did not publish the second issue of our Magazine, in part, because of the delays and difficulties
associated with September 11. The effects of the terrorist attacks have made our global economy an
ever more complex place to live and to do business.

Of course, it is not just 9/11 that has caused this uncertainty. The dot-bomb debacle and general
slowdown in high tech and especially the communications industries were in place well before the
terrorist attacks. However, the confluence of these events has made “bad matters worse” for our

Marketing Our Brand
Our efforts to gather data and build a new
marketing plan are near fruition. Deb
Magness, our executive director of market-
ing and communications, as well as a team
of professionals and volunteers have gath-
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ered marketplace and competitive data and
have built a marketing plan with a priori-
tized list of initiatives to increase
awareness of GSIA’'s strengths
among important constituen-
cies. Priorities under way
include a new look and feel
for our Web page due this fall;
major additional tactics to ad-
dress prospective students;
and, a significant push on em-
ployers to strengthen our position
and the position of our graduates
and alumni.

The good news is that we have more and
better resources attacking the problem of
marketing GSIA to build a more realistic un-
derstanding of the tremendous strengths of
our school and our graduates. A significant
challenge is the expenses of these new ini-
tiatives. Traditionally we have spent heavily
in support of our research and students.
Those major comparative advantages will be
maintained and expanded. In addition, we
must find resources to support our focused
marketing initiatives.

The Importance Of Your Support
Our alumni and friends have a strong tradi-
tion of valuing their time and education from
GSIA and have shown strong support for our
school. The support comes in several forms:
Many spend real time with our current stu-
dents supporting everything from orientation
to resume writing (with good advice about
industries and career paths in between). For
others, their ideas and support come from
recruiting our graduates and helping the
alumni network prosper at social and pro-
fessional levels. Financial support is ex-
tremely valuable because your dollars are
critical to the success of so many activities.

Broad and deep research gives GSIA one
of our strongest comparative advantages.

These research initiatives coupled with a

compelling desire to share results and
bring the most modern methods to the
classroom help our students and graduates
succeed in these challenging times.
Alas, research takes a real commitment from
our faculty and strong support from
our school. It is your funds that give us the
ability to support these research initiatives
and our very strong Ph.D. programs.

However, research excellence is of little use
without high quality students to participate
in our educational programs. Your financial
resources support our students in a number
of ways. First, and foremost, annual funds
and endowments provide scholarships to a
wide number and variety of recipients. These
funds allow us to compete successfully for
some of the best, brightest and most diverse
applicants from around the world. Funds are
also critical to support case competitions
and other student awards and recogni-
tions—again, major components to a suc-
cessful program.

Finally, new funds are needed to support our
marketing initiatives. | often say that our best
marketing tools are our alumni. While the
success of our alumni speaks volumes about

our programs, you are not enough. Promo-
tional and informational programs help
us get the word out, bring percep-
tions into line with the reality of our
excellence and increase our
likelihood of success in a
highly competitive market-
place. These programs and
initiatives require financial re-
sources, and | urge your sup-
port of our marketing efforts
now and into the future.

A New Academic Year

And A New Dean Will Soon Be Here
It seems hard to believe that June 30, 2002,
will mark the end of my six-year term as dean
of GSIA. These have been great years for
our school and for the Dunn family. Our
youngest son, Thomas, is graduating from
high school this year and off to college in
the fall. Karen and | are off to a “second re-
tirement” in Las Vegas and look forward to a
year off for travel and visiting friends and
family across the world. We hope we will
meet some of our Carnegie Mellon family
during our travels. Our incoming dean, Ken
Dunn, is off to a great start and has spent
many days visiting GSIA and meeting with
faculty, students and alumni. | know you will
be hearing more from Ken in the near future
and feel sure his leadership will help to bring
even more success.

At the end of my tenure as dean, | want to
thank each of you for your support of GSIA.
Our commitment is and will continue to be
that we will utilize your resources wisely and
well in support of the entire GSIA community.

As ever, | wish each and every one of you only
the best success in your life and business.

bag Brann_

Douglas M. Dunn, Dean
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EDITOMIZINGTHERAPIDCHANGEOF TECHNOLOGY

THECOUNTR® OvosTWIREIDUNIVERSITYS NOWE

or the second consecutive year, Yahoo!

Internet Life magazine has ranked
Carnegie Mellon first in its annual survey of the
100 Omost wiredO colleges and universities in
the United States. The innovative irony is that
Carnegie Mellon has been one of the only
wireless campuses in America since 1999.

This emergence of cutting-edge tech-
nology holds special significance to GSIA
students, who have proved to be among the
heaviest technology users on Carnegie
Mellon® campus.

(rhere isn®any area in business Pmar-
keting, human resources, manufacturing,
distribution B that isn®influenced by tech-
noIogy,C)said John Mather, executive direc-
tor of MBA Programs. (he use of technol-
ogy is a microcosm and a window to the fu-
ture, and that®where we direct our students.
We want our students to be comfortable with
technology so they can communicate, make
decisions and lead in the business world. O

The key, Mather adds, is that students
must be able to access timely and relevant

data to make those business
decisions. Before wireless
technology, students Owork
areas were dictated by
available connections. The
wireless network has made
access much easier,

borderless and faster.
Ohe wireless capabil-
ity allows you to have con-
stant access to the network, at
very high quality and very high
speed, Gsaid Matt Olczak, execu-
tive director of Information and Com-
puting Services. Ot opens up a lot of space
for people to work. Students can access the
network from anywhere on campus Binside
or outside. Whether it® the library, the ten-
nis courts or under a shady tree, students
can enjoy surfing. The perks of outdoor wire-
less aside, we believe it®a better, more effi-

cient way to work.O

Wireless access also provides benefits
for the school® faculty. Professors provide
their class notes on the network or the
Internet, so students can keep current on
subjects. This also helps faculty members
save time, as they no longer have to accom-
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